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in conjunction with KPMG. Furthermore it is supported and endorsed by the following organizations:

The Club Managers Association of Europe (CMAE) is a non-profit making professional
association with members involved in the management of many different types of sports
and social clubs throughout Europe. The majority of our members (over 85%) have golf
facilities within their clubs. The CMAE is also the pan-European unifying organisation for
a variety of national professional associations for club managers and secretaries.
The European Golf Course Owners Association represents the supply side of golf in
Europe. Over 600 golf courses in 17 countries are united in the EGCOA. Our goals are to
professionalise the golf business, to look after the interest of the golf courses and to
grow the game of golf.

The European Golf Industry Association is an alliance of national golf trade associations
supported by major brands. Its aim is to represent European manufacturers, wholesalers
and distributors of golf equipment and to assist with the development and promotion of the
golf industry throughout Europe.
The European Institute of Golf Course Architects (EIGCA) represents Europe’s most
qualified golf course designers and has over 80 Senior and Associate Members spread
throughout 20 countries. Through their skill, experience and training Members have
demonstrated that they can design and supervise the construction of golf courses to
the highest standards.
The Federation of European Golf Greenkeepers Associations (FEGGA) is the umbrella
body for 21 National Greenkeeping Associations in Europe; The Federations main role is
assisting the promotion of the profession of golf turf management country by country.
Working with golfing bodies, Patron Members and other allied Associations many benefits
are now visible across Europe with Educational Programmes, Environmental Policies and
general recognition of the profession.
The Golf Environment Organisation is a non profit NGO which believes that golf is
uniquely placed to enrich people's lives and the environment, and that doing so makes
for greater enjoyment and better business.
The PGA European Tour, a company limited by guarantee, operates a broad range of business
initiatives essential to its primary mission of administering professional tournament golf. It is
a unique business which generates profits for the benefit of the Members – the tournament
players – who receive their dividends by way of competing and winning prize money.
With the development of the European Union in 1989, one body was needed to represent the
profession of golf. The PGAs of Europe was formed in 1990 with just 10 member countries.
Now there are 37 member countries representing 15,000 PGA professionals. Seven PGAs are
International Members, located outside Europe. Education is the priority among seven areas
outlined in the Mission Statement.
The R&A is golf’s world rules and development body and organiser of The Open Championship.
It operates with the consent of 130 national and international, amateur and professional
organisations, from almost 120 countries and on behalf of an estimated 30 million golfers
in Europe, Africa, Asia-Pacific and The Americas (outside the USA and Mexico).
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Golf Economy of Europe

Executive Summary

This study sets out to measure the
economic value of the golf industry
in Europe, using the most recent
full-year statistics available – for
the year 2006.

• In 2006, the golf industry generated EUR 19.6 billion of direct revenues in
the European economy, driven primarily by three industry segments of activity:
golf facility operations, real estate and tourism.

It calculates the region’s total golf
economy by measuring six
segments or “clusters” of activity:
1. Golf facility operations
2. Golf course capital
investments
3. Golf supplies
4. Golf tournaments/
endorsements
5. Golf tourism
6. Golf real estate

Total golf revenues in the U.S.
and the European economies
in EUR million (2006 prices)

• Once its costs (for goods and services) have been subtracted, the value of the
industry in GDP is EUR 13.3 billion.
• The industry supports close to 400,000 jobs and pays almost
EUR 9.4 billion in wages.
• When considering estimates from the SRI Golf Economy Report 2005,1 the
impact of the golf industry in Europe is approximately thirty percent of the size
of the US golf industry in revenue terms, but it is growing faster.

Methodological note and study limitations
This study has been prepared by KPMG Golf Advisory Practice in EMA in cooperation
with Oxford Economics.
In performing this research study we have faced several challenges. In fact, in many
cases we are not dealing with official economic data and commonly accepted
definitions. Even simple, however critical questions, such as what facilities can be
considered golf courses and who can be considered a golfer do not have a standard
answer. Also, differences in currencies, fluctuation of exchange rates, limited and
sometimes contradictory statistics and information concerning the stage of development
of golf in different countries are limiting factors that we have only partially been able to
overcome.
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• The game's total economic value is EUR 48.3 billion in revenue terms.

U.S.

Europe

Source: KPMG, Oxford Economics and SRI

Statements, assumptions and estimates made in this study were based on a variety of
sources of information. Wherever we considered it necessary, we complemented our
secondary research with primary research, including a large number of personal
interviews with industry stakeholders.
Please note that the rounding of decimal figures may lead to some discrepancies when
computing input data.

1 Figures from the SRI reports have been adjusted for comparison: inflated to 2006 prices using the US
GDP deflator and translated to EUR.
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Cluster by cluster: where is the money made?
The golf economy includes a number of sub-sectors that are directly related to
the game of golf (either from the golf facilities or the players’ perspective) and
also reaches out to other industries that have a relationship with golf in some
form (e.g. hospitality and tourism, real estate). In order to be able to measure
the size of the golf economy, we have analyzed the following industry clusters:

Enabled
industries

Core industries

Golf Economy Clusters2
Cluster 1:
Golf facility
operations

•
•
•
•
•

Green fees and membership fees
Food and beverage revenues
Sponsorship revenues
Lease fees, rental fees
Other revenues

Cluster 2:
Golf course capital
investments

• New course developments
• Expansion of existing course
• Other investments (e.g. clubhouse renovation,
irrigation system replacement, etc.)

Cluster 3:
Golf supplies

• Hardware and apparel (clubs, balls, shoes, bags,
gloves, clothing etc.)

Cluster 4:
Golf tournaments
and endorsements

• international tournaments
• Player endorsements
• Broadcasting rights

Cluster 5:
Golf tourism

• Spending of golf tourists on travel, accommodation,
F&B, entertainment etc

Cluster 6:
Golf real estate

• Golf-related residential
developments

The economic value of the golf industry is measured by adding together the
direct, indirect and induced effects of its activities in each cluster. Direct effects
relate to the spending that occurs ‘on site’, for example at golf courses, golf
equipment retailers and the hotels in which golf tourists stay. Indirect effects
relate to the economic impact on golf’s supply chain, via the industry’s purchases
of goods and services.3 Induced effects are those brought about by consumer
spending by employees in the golf industry and its supply chain – the proportion
of their wages they spend on goods and services in the wider economy.

2 Our analysis does not include: golf books and magazines, golf associations or golf-related charity
activities.
3 To calculate the size of the indirect effects of the industry we have used supply chain output
multipliers calculated from the domestic use matrix of individual countries input-output tables.
The relationship between the direct effect of an industry and the cumulative effect on the supply-chain
is called the ‘Type I multiplier’. The supply chain (Type I) multiplier shows the impact of spending an
extra euro on each industry and its domestic supply chain. So for example, a figure of 1.75 shows
that an extra euro spent generates EUR 1 in the industry concerned and EUR 0.75 in its supply chain.
Type II multipliers have been used to calculate the size of induced effects. These show the ratio
between the total impact and the direct effects.
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The following table summarizes our findings on the value of the golf economy,
cluster by cluster:

Golf Economy
Clusters

Direct effect in
revenues
(EUR million)

Economic Impact
Total Revenues
(EUR million)

Contribution to
GDP (EUR million)

Employment

Total wage income
(EUR million)

1. Golf facility
operations

6,917

35.4%

17,333

35.9%

4,968

37.5%

181,733

46.2%

3,809

40.5%

2. Golf course capital
investments

1,744

8.9%

3,622

7.5%

1,245

9.4%

31,716

8.1%

953

10.1%

3. Golfer supplies

1,872

9.6%

3,663

7.6%

598

4.5%

13,518

3.4%

544

5.8%

318

1.6%

721

1.5%

374

2.8%

3,572

0.9%

303

3.2%

5. Golf tourism

2,243

11.5%

5,307

11.0%

1,520

11.5%

49,052

12.5%

1,332

14.2%

6. Golf real estate

6,465

33.1%

17,608

36.5%

4,553

34.3%

114,043

29.0%

2,455

26.1%

19,560

100.0%

48,254

100.0%

13,258

100.0%

393,634

100.0%

9,396

100.0%

4. Golf tournaments

Total Golf
Economy

Although the overall GDP contribution of the core and enabled (tourism and real
estate) industries to Europe are broadly similar (EUR 7.2 million versus EUR 6.1
million), the location of the contributions differ significantly. As the chart below
demonstrates, most (59%) of the impact on GDP from the core golf industries
occurs in Great Britain and Ireland, whereas 88% of GDP derived by enabled
industries of tourism and real estate occurs in Western Europe, particularly in
Portugal, Spain and to a lesser extent France.

Contribution to GDP created by the golf industry clusters in Europe in
2006, by sub-region (EUR million) 4
7,000

Impact of golf tourism
and golf real estate

EUR million

6,000
5,000

Impact of abundant supply of golf
facilities and high number of golfers

4,000
3,000
2,000

Core Industries

Enabled Industries

1,000
0
Western
Europe

4 For the purpose of this study Western Europe
includes: France, Italy, Spain and Portugal;
Central Europe includes: Austria, Germany
and Switzerland; Northern Europe includes:
Denmark, Finland, Iceland, Norway and
Sweden; South-East Mediterranean includes:
Cyprus, Greece and Turkey.

GB &
Ireland

Source: KPMG and Oxford Economics

Central
Europe

Northern
Europe

Benelux

Eastern
Europe

SE Medit.
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Contribution to total employment of the European golf
economy, by cluster
Real Estate
29%

Golf Tourism
12%

Facility
Operations
47%

Capital
Tournaments
Investment
1%
8%
Golf Supplies
3%
Source: KPMG and Oxford Economics

The disparate impact of the core industry clusters on the British and Irish
economies (as well as in the Benelux, Central and Eastern Europe) and the
enabled industry clusters on Western Europe reflects the different drivers of the
two parts of the business. The core industry clusters are largely determined by
the number of golf courses and players in each region, while the enabled
industries have a higher impact in golf tourism destinations where, in addition
to visiting for holiday, golf enthusiasts also purchase holiday homes as part
of golf resorts.
Most of the impact of the golf industry in Western Europe (France, Italy, but
above all Portugal and Spain) reflects golf enthusiasts traveling to the sub-region
for golf holidays and their purchase of holiday homes built as part of golf
communities and golf resorts. The following chart shows that over 80% of all the
GDP created by the golf industry in Western Europe comes from real estate and
tourism.

Contribution to GDP by cluster in sub-regions of Europe (2006)
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Source: KPMG and Oxford Economics

Key highlights of each cluster of the golf economy in Europe:
• Golf facilities: the region has an estimated 6,500 regular golf courses,
generating in total EUR 7 billion revenues in the European economy.
They contribute EUR 5 billion to Europe’s GDP and account for more than
180,000 jobs. Most of this impact occurs in GB and Ireland, Central and
Northern Europe, where the majority of courses and players are located.
In the Great Britain and Ireland region alone golf accounts for about 14%
of all the sporting facilities, and golf facilities contribute about 13% of this
sub-region’s total GDP from sport.5

5 Source: Office for National Statistics' Annual Business Inquiry data for 2006.
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• Golf course capital investments: in 2006, more than one hundred 18-hole
equivalent golf courses and close to 100 major golf course expansion projects
were underway in Europe. In addition, approximately 35-40% of existing golf
facilities invested in renovation or improvement of their facilities. In total, these
capital investment projects generated EUR 3.6 billion in revenue in the
European economy. The direct revenues generated by capital investment
projects in Europe was almost two-thirds of that generated in the (much
bigger) US golf economy.
• Golf supplies: the retail sales market for golf equipment and apparel in
Europe is estimated at close to EUR 1.9 billion in 2006. The United Kingdom,
Germany, France and Sweden are the top consumers, accounting in total for
approximately 83% of the total market. The production and retail sales of golf
supplies generated EUR 3.7 billion in total revenue for the European economy
and supported approximately 13,500 jobs.
• Golf tournaments and endorsements: in 2006, this cluster generated EUR
318 million in revenue for Europe. Tournaments, including broadcasting rights,
are by far the highest contributor to that figure, supplying three-quarters of all
revenue and two-thirds towards total GDP, as well as supporting 92% of all
jobs and generating 66% of wage income. These totals exclude the economic
impact of the 2006 Ryder Cup, at the K-Club in Ireland, which alone generated
EUR 143 million in direct revenues. The remainder is endorsement income of
the top 150 players on the European Tour – estimated to generate EUR 103
million in direct revenues in 2006.
• Golf tourism: golf tourism in Europe earned a total of EUR 2.2 billion in direct
revenue in 2006. 63% was accrued in Western Europe alone, even though this
region has only 17.5% of the supply of Europe’s golf courses. Overall, golf
tourism supports the employment of approximately 50,000 people throughout
Europe. Golf accounts for 1–1.5% of all leisure trips in Europe, and our
research suggests golf tourists spend an average of EUR 250 per day on a
week-long golf holiday, only 26% of which is spent directly on golf (the rest on
travel, accommodation, food, etc.).
• Golf real estate: golf courses are increasingly being used to support quality
residential developments in Europe. In fact, when also considering indirect and
induced effects, new real estate developments now generate more revenue
(EUR 17.6 billion) for the European economy than accrues from core activity at
golf facilities (EUR 17.3 billion). They contributed EUR 4.6 billion to GDP and
supported close to 115,000 jobs in Europe in 2006.
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Context: how big is the European golf market?
Countries located in Europe host close to 6,500 regular golf courses and around
4.3 million affiliated golfers.6
The following map indicates the countries with the most and least mature
golf markets according to the size of population per golf course (supply), and
proportion of the population in each country who plays golf (demand).

Market supply: Population per golf
course

Market demand Participation rate
(affiliated golfers only)











mature ≤ 25,000 people
developed 25,000 – 100,000
growing 100,000 – 300,000
infant > 300,000

mature ≥ 5%
developed 1% – 5%
growing 0.2% – 1%
infant < 0.2%

The following chart illustrates the distribution of supply and demand in Europe:

Distribution of Supply (regular golf courses) and Demand (affiliated
players) in Europe
Eastern Europe
2.1%
Benelux
4.0%

S-E
Mediterranean
0.3%

Central Europe
14.1%
Northern
Europe
14.2%

6 Statistics on the number of players mainly
regard affiliated/registered golfers. Beside the
fact that the definition of who can be
considered a golfer, in addition to affiliated
players is fairly subjective, statistics on nonaffiliated players are very limited in most
countries. However, based on feedback from
different golf bodies, we have made the
assumption that an additional 35–40% of
players are not affiliated in Europe, leading
to a total estimate of approximately 5.6 million
players.

Western Europe
17.5%

Eastern Europe
1.0%
S-E
Benelux
Mediterranean
7.8%
0.1%
Central Europe
15.7%

GB & Ireland
47.7%

Northern
Europe
21.7%

Source: European Golf Association (EGA), national golf federations, KPMG research

GB & Ireland
35.7%

Western Europe
18.0%
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In Europe one out of every 150 citizens is a golfer. Great Britain and Ireland
region comprises by far the largest golf market in Europe, with approximately
3,000 regular courses and around 1.5 million affiliated players. Given its strong
golfing traditions and abundant supply of quality courses, Scotland is also an
important golf tourism destination. Golf is very popular in the Nordic countries,
especially in Sweden, where participation rates are significantly higher than most
of the sub-regions in Europe, and where there is an abundant supply of golf
courses. The Iberian Peninsula is an extremely popular golf tourism destination.
In Portugal particularly, golf demand from inbound tourists offset the relatively
low number of local players. It is interesting to observe that in recent years the
sharp development of golf demand in countries like Austria and the Netherlands
has been supported by the broad participation of female players, one of the keys
to the success and increasing popularity of the game in these countries.
Although in its infant stage of development, the growing economies of Eastern
Europe present a clear potential for golf developments.

Methodology and metrics
Beyond the economic effects
As this study concentrates on the
economic aspects of the industry, we do
not consider in our research the health or
environmental benefits of golf courses.
However, these are areas of growing
interest and fundamentally important in
evaluating the all round sustainability of
the sector. Although it is often debated,
golf courses can have environmental
benefits. In fact, they can offer long
term, stable green space which
improves environmental quality.
They also often enhance the visual
appearance of a locality. In particular they
can help to protect ecosystem services,
which are increasingly recognized as
being of high financial value.

The value of the golf industry is measured through the quantification of the
direct, indirect and induced effects, which are defined as
Direct effects – the direct economic impact of the golf industry is the economic
activity that occurs in each of the six clusters. The impact occurs at the location
of the golf facilities; manufacturers and retailers of golf equipment; firms dealing
with the broadcasting, marketing and running of golf tournaments; and transport
facilities, hotels and restaurants used by golf tourists. Real estate activities that
are linked to a golf course also create economic value.
Indirect effects – the indirect economic impact of the golf industry are the
effects it has on its supply chain. These effects occur through the industry’s
purchases of goods and services. This spending generates output, profits and
employment at suppliers. In turn, these firms draw on others for inputs further
down the supply chain.
Induced effects – the golf industry and the firms directly in its supply chain pay
their staff wages. A proportion of this income is spent on goods and services.
The induced economic impacts are the effects on the rest of the economy of this
consumer spending. The impact is initially felt at retail and leisure outlets close to
where the employees live. But there will also be secondary effects down the
retail sector’s supply chain.
Total economic impact includes the direct effects of economic activity of all
golf-related economic clusters, as well as the indirect and induced (or multiplier)
effects on the overall economy.
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The study presents information on four measures of economic activity
(revenue, contribution to GDP, employment and total wage income) generated by
the golf industry. The base year of this study is 2006.
The metrics are defined as:
• Revenue – the value of sales generated by the golf industry, expressed in
EUR millions.
• Contribution to Gross Domestic Product (GDP) – GDP is the main measure
of the total level of economic activity in a country or region. In this study, the
golf industry’s contribution to GDP is measured. This is its ‘value added’. It is
the difference between the industry’s revenue and the costs of the inputs of
goods and services consumed in the production of the industry’s output.
The contribution to GDP is a better measure than revenue to compare what
each industry contributes to the economy as it excludes the cost of bought-in
inputs which are made by other sectors. Golf’s contribution to GDP is
expressed in EUR millions.
• Employment or total jobs – describes the total number of people employed
in the golf economy.
• Wage income – includes salaries and wages paid to full-time and part-time
staff employed in the golf industry, expressed in EUR millions.

